After the breakdown of the Soviet Union, we have been witnessing the creation of novel, independent, nations that, while keeping more or less tight relationships with Russia, positioned themselves as emerging markets and growing economies. However, studies on the impact of such transition are lacking, given the poor availability of quality data and temporal trends [1] , which are available mainly for Eastern Europe countries, more than on Eurasian or Transcaucasia regions. Georgia, in particular, is one of the countries where the closeness to the Western world has been more pronounced. Indeed, the steady economic growth, which has occurred over the past decade, has increased the accessibility of children to most of the factors which are known to be potentially related with obesity and overweight in kids living in Western countries. This reflects in an increased obesity rate, which is ranging between 20% and 30% in children, with a positive trend [2] . However, only a few data and research are available on Georgia for what concerns such aspects. A seminal work of Kherkheulidze and colleagues [3] has indicated an insufficient knowledge among students and parents about nutrition and nutrition-related factors.
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factors and their consequences on children obesity with other countries. Finally, the paper from Vecchio et al. describes the Georgian cultural and linguistic adaptation of an international instrument, the IBAI (International Brand Awareness Instrument), which is aimed at measuring the effect that advertising has on children.
We hope that the availability of such initial research will contribute to open the door for future investigations on obesity in children and their determinants in Georgia and in the region.
